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NIN • R dio Frequency Interference 

~~ Vh,' e UStl\g the ra!css feahJ:e. 
t • ess feam of ttie 

~u~ ,,w ~ai.c?I devlce 
garo ,-, \..se o WITT:~ ee~;ces locabons stt o 

-""-! v n , se _...,,,.~ ""'.a, erlere ~ or c.ausa 
o pe~ .s oamage •:, property. 
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RNING - Battery ac:k. teakage of 1r,gr. 
WA rtnlum Ion batte,-Y P use P ,son I lnrurY 

Leak age 

s contains a rechargeable • f the lngredien s, can ca 
The Nintendo D combustton products o ely v,J&:t,1 I 
battery pack, or the toct occurs, lmmed 
Nintendo DS. void contac t with skin. If con t ct with vour eyes~ 111,,11 
If battery leakage occurs, a battery pock comes Into con a 
water. If llqutd leaking from a 
water and see a doctor. Ii ulds 
To avoid battery leakage: t excessive physical shock , v;brat,on, o r q .. 
• Do not expose battery o t to repair or defon•• he battery. 

Do not disassemble, attemp fi 
: Do not dispose o f ba~t,eryl pa~~h'; ia;;:ry, or cause a short be Nee 
• Do not touch the terr,, na s o 
• Do not peel or damage the battery label. 

term 

l111portant Legal Information 
This Nlntendo game ls not designed for l &Se wltl, any un utt 
will Invalidate your Nintendo produc t wa~1,ty .. Cop~ ·n J o t &;: n N 
prohibited by domestic and International intell "6cll1 pn-..perty I 
not authorized and are not necessary l o ~1rolect Ol1r t 
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With mye,<tra 
help, the shop 

thri\HiKJ' 
Grandpa tiW" 

managed to~ 
enough moTifitY ft> 

sand me -to 
culinary s,choo/. 

Theyll be 30 
proud J•ve 
graduated. 



WClS ••• bu 
Mort bought 
roperty fro 

I dlord. 

ur recipes, Gro.ndrn 
savvy, Grandpa, J 

back your shop! 

t • 
now, be.A ' 
start-

With Gran and Grampos• 

Equipment in my kitchen, rm 

raring to show the b ig bad 

big-box business who• I 
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EQO 
Select from ...... e fo lo - g at he Main Menu: 

PLAY: c ~e ffl1orn s- RT NEW G E, OAD SAVED 6AME 
saved g me t ta ere you last left . ff) or BACK (retu 

SELECT PLAYE AC oow..from up o ree P-reviously es 
profile . e ch it t c • f r three individual save fi 
multip e P·- , .... ,: o m _. • he. o ..... :S evel oll 
IJ,laye-r may us.. g the sa,11e ga,...e ......... 

HIGH SCORES: SeJ t to v-ew era.ii score ranking for prev·ou• 
SGO games n p ayer~. 

OPTIONS: SeJect o ddju~t Hmic Yolu11ie and Sound A.IM!ume via __ ., 

CREDm: Select to view the ieJam who brought you CAKE 

GAME SELECT: C~e from the original CAKE MANIA-g .... e and he 
T~E BAKERY expansion pack (this portion of the gQ;II e J 
complete the main game). USE 
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JILL'S JOB STARTS OEF rm ENOUGH: 

J·11 • h II O When a customer arrives. use the stylm to tap a customer to hand 1 1s c ~ enged t~ bake cakes in five different locations: Home Bakery, Beach 
Front, Circus. Casino and her Grandparent's Bakery. Jill must complete ll months him/her a menu .. 
at_each bakery by a_chievin~ the Baker's Goal (cash amount to earn that's specified @ Once a customer has decided, h~/her orde~ appears within a~ bublile, 
prior to 9ameplay) 1n the tlme allotted. During those stages, Jill mu1t master: indicating cake shape, frosting (olor and decorations fd antl 
single layer cak~s. double layer cakes, Easter, Valentine's, Halloween and Christmas l 

. cakes. If Jill does not achieve the Baker's Goal for a given month, she will lose a CO Bake the ordered <:ake in the oven by tou(mn(J tile •opriate~ape on 
life. She ha$ four total lives to last through the game so make sure you save your 1he oven .. 

10 

game;while th~ngs are running smoothly. See SAVING YOUR GA~1E on page 18 •. -..... --_;__,:-_-=::::---=~~~~~I) Once the cake is ready. u~e the stylu~ to pick it up and then touch •snlus to 

the appropriate color on the frosting station. Once the cake&~. iii the 
ame procen to decorate it if neces~ry.. ., 

~z;; 

0 Use the stylus to pick up the cake ana hand itto tht cm ~~ 
automatically giftwtip and the customer will leave_-. oo~ 
Use the ~s to collect payment . 

• 

• 

When she's first starting out, Jlll doesn't have to work oo haid1a fulfil oniffl. 
effidently. But as cu~ome~ multiply, lose patience quicker-onler;mort 
complex cakes.Jill has to be on top of her game to keep 
bakery running smoothty. lnstead of waiting around f r an order 
mutti-tcMk and start a whole string of jobs at once so sne doesn't~ 
It also helps that she can upgrade her equipment to improve e . .. 
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(clS 

t .'ll~ ··-
C-.u I!" ... " h1:lll"" MF,tt~•·i:fl 

ade :unent ~,,,..· ,_ ~ . 
....... - g: 110,,s, ttost , eco,ato rs. ~ .. -: a! 
• 

fnJO''n"U. ,=-ores~ e:ven ' shoes! ~··· . .,., 
st Ciia'chased • the Buy eJnJ at e 5tc1rt 

Oldl 

each 

o ~":'y - 45· use the styfm to tot.c-ch ___ ...-...---......--, 

an itei 's S·WWl1at'te and • its COSl~d'&nefit 
de.scriptic You can c1.t~o roudi most existing 
items to see ho much an upgrade cost Cash 
earned in previous months can be aco.umrlated to 

purchase anything in the Buy Menu. It's important 
ta manage your purchases and upgrades • 
so yoil re equipped to handle the. dem41lds of a 
growing bakery when it matters 

BM<fPROlOOO 
6 ~nds to ba""- a C 

FROSTERS -
start iitfi one froster and can purchase. 

t,ame. You can also upgrade each froster .. e to 

UG 
2 

• 
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DE(@RATORS =---=~ ~ =--=- - ---~€UP(AKE Ml~R0WAVE & (USllOMER HEARTS 
·'""'ratnts ntain arious toppinq that Jiff can use to create fancier cakes that Th mighty cupcake remaim Jill's best weapon in the war against imP,atience. 
t1 _ t e needs of her 01sto111ers. lhese toppings ar purchased in the Buy Cu;omer, with f ::;i.;.~ = • ro\!, ~tieot more qui~kly. Jill can 

, iMn.r: to g~y. Each decorator has four cake toppings and once you've use her earnings to ... _-m the Witfi it, $lie (an 
,!'mrr-~J an of them, you can then upgrade the decorator to a faster one in the bake cupcakes and hclnd them outto fulstratea (Ustomers shoft on ~tien~ By 

(two upgrades ~"hie). Different decorations add different values to doing so, she will earn back tlreir~m" and buy ~ome time _,,__,,tbe.y leave_ the 
takes JI seJls fLe.. brides will pay more for cakes with wedding decorations, bakery in frustratio~ Ttiere are two ~Sible microwave upgr~alldadi bakes 

e~... <:.ai buy two decorators over the course of the game. c~pcakes that mudl .faster. See Customer. Service on page 17 for m lfifetlmation. 

SHOES • 

Each ~ft ·<aUSeS Jif to nm faster as she scurries about the bakery multi­
(~ 11irre ft three ponible upgrades for Jill's shoes: Clou Crosstrainers, 
Wlbljtips and SaRlkiJ,' Sneakers. 

• 

TV 
Jill can also purchase a TY from the Buy Menu to ~ 
occupied so they don't lose patience (hear.ts) as • 

.:__,,., 

UR.ffl t~e Buy Menu and begin gameplay, it will play 
~u change the channel using the l and R BUTTONS ~ 
fer different channels-experiment during 9amepfay 
the TY is set to a channel. it will remain on for a • ,..,., 
returns to static. There are no UP.gradei for the J;V, ..._"'" __ ;:;,.p• 
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DISPLAY CASE 
Jill can also purcha~ a display case from the Buy Menu. This allows her to plan 
ahead for when things get hectic or salvage an incorrect order that would th • 

• be thrown away immediat~ly. If cakes remain in the display case at the en: of ~:se 
month, the ~aste~ ~ake WIii b~ deduc~ed from Jill's overall monthly eamings . 
However, with a f 1n1shed cake 1n the display case, Jill has a 200/o chance that a new 

,.,,_,_ customer will order that part·icutar cake. There are no upgrades for the display case. 

• 

At the end of every month, any baked <:akes that remain (even if they're in the 
diiplay case) will be wasted. The cost of the cake is deducted from Jill's overall 
earnings for the month. If Jill throws away a cake during gameplay, she incurs a 
jimilar cash loss for the cake's value. It is therefore important to manage cake 
orders with a watcKfiil eye so Jill is not losing valuable earnin~ sHe can apply 
to ~rdla~e_s and upgrade~. . 

1S • 

• • 

• 

• 

• 

• 

• 

The amount of time customers are willing to wait for a take IS •mined l>y m. 
number of hearts next to them. Fewer hearts mean custom.ell are le1sf)atientl~ ( 
need to be served more quickly lest they leave the bakery in f rustrttioru!I 
hearts a customer has, the longer he/she will be willing to wait and 

...-c.-"-for.Jill. Each lost cunomer costs Jill $50 from her earnings if he/sl 
""'--- ~~ ...,....-- cake order. If the cu~tomer has already ordered a. cake, Jill l01es S 

layer above a single layer cake and $25 for each decoration wasted . 
. 

• 

Impatient customers can be placated with cupcakes and television • 
Dependin9 on the customer, each cupcake served will add one or more heam 

-------,.-~7".,..,.,-.,.;. •• ,.,__,_.:..,.... back to a OK~omer's heart value ( customers can have a maximum off we ~,~] . • 
Customers will also gain hearts back if they're watching a channel on television. 
that they Rke. 

• 



• 

• 

• 

. • At ~he end of every month, a tally sclieen appears that shows how much Jill 
" .. earn_ed in cakes and ti Rs. and how much money was deducted f ot lost customers 

, and wasted cakes. [he total monthly earnings are added to any accumulated 
1 eamings from previous months, and then Jill can apply those to purchasing or 

. UP.v·rading items in the Buy Menu. • 

I a,r e 

.. DIGITAL EMBRYO • 

• 

CREATIVE DIRECTOR .............. 4: ............ ... .. ...... ,. •• ...... •• .., • 

PROJECTMANAGER ........... 6 .................... ~.;. i •• ··••it: .. ~ • •• .,. · :"' "· •• 

lECHNICAU DEVELOPMENT ... " .......................... ···~~ •• -..V-fl+'»°i-'! ;I,; 

• 

• 

• 

• 

ART DEVELORMENT .... ....... ~ .. ... ~ .... ~; .. , . . . •. 41. :\:;.,k~ 

-~ 1 ; 
· :· : ~ -~._.____ -=:~~~i2i~AUDIO DEVELOPMENT . . . . . . . . . . . . . . . . . . . . .. . . . . . . . . . . . . . . . . . . .. .. . .... ... .. . ~. - 4'.tli4 .~:to.°5'• ....... - -

, At t~e completion of ev~ month, you will have the option to save your game. 
. ----" 

Sefea eithe11 SAVE AND (ONTINllE or just CONTINUE if you want to keep play------
... t<-,.-.. ,.,...,~"-~;,<-~· ing without saving. SAVE AND CONtlNUE will let you save the game under your. 

• 
• 

• 

• 

current establi~hed Rrofile so Y.OU can teturn to that level at a later date . 
• . -

' • • • 

• 

• 

• 

• 

• 

' . 

• 

• 

1--900-2 95 .. 9477 • 
-{$1 ~99 f'.1()r minuJe) Mtilt be 18 yeq_rs or olde,1 or. hov o po,oot', 

per:mjuion to cdlL Toucn 1one p¼'()(l8$ only . 

• 

• 
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GAME DESIGNER/PRODUGER ..... _ ..... ,. .... _ ......... ~ .......... , ......... . 
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• • • - ..... --- • ♦ ........... . ........ " ,.. ... ...... -.,lta "' • ... ~ ~. 
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ART ........ . 
~ • • • • • • • • •, • \lc,.J'::'ci• 

• 4 •••• • ._ ...... ~ ...... ~ ••••• ., .... 1\ ~ ......... -. - • ' .. ' • .. • ... .. • .. -- ,,:~., 

• 

• 

• 

' 

• 

' 

, 
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TAINMENT COMPANY Limit~ ~"!aser that thi$ ptOCXJd tS tree frorr. de:1et1S -,.. ~ate,.; 

M~JESCO e~~ent company warrants to the~ : e ~ at purchaSe, ~ Ei1t!!riaini.;.:.r.st &:r!•oa.l''/ -s xt 
Maiesc<> Enterta anshiP for a periOd of 90 ?a~! 1ong from the use at this produel If me proo~ . no o be 
rfsls and Wo~ sses or damages of any !<i"d M . esco Entertainment Company agrees tor~ or fepi2C8 e,e 
liable for a~Yh.o the go-day warranty penod. ....~ shall not be applicable and Shalt be ® the de-~ 'n t."l'e 

t ctive Wll ,n f h rge This warroi ,., • 
d~uot at Its option free o c a ~ nable use, mistreatment or neglect. 
~roduct Is a result of abuse, unre 

s d no other representations or clailks of asr1 ~ ~ be 
U'!'lts~nty is in place of aJI other w~rrantl~sc:1mpany Any implied watraAties ~ ta ~ ~ 
This w bl" t Majesco Enterta1nmen • limilect t!>-th!·~ ~ 
binding on or o iga e h tabifity and fitness for a particular purpose, are . . . -
Including warranties of mere t ~II Majesco Entertainment Company be liable for any ~ ~113• or co SEr 

described above. In no ~ve~ w1 possession use or mattunction of this Ma]esoo E ~~·i 1~y ~ --= 

quenUal damages re~lt~~ ~~~ot allow limttations as to how long an implied ~~am ex~ or 
ware product s~me a r consequential damages so the above limltationS andlot -.of . n~ not 
limitations of lnc~dental o ty gives you specific rights1 and you may also h8'l8 oeJiet ~that~ 'Otnl:! ro 
apply to you. Tors warran 
state . 

5 Wlthln the 90-Day Warranty Period . ... ,_ . 
Rletum turn the product along with a copy of the original sales receipt. S110Wl19 the d40-t °' :&~f 
p ease re . ddress -ve-F - ~ --~ 1Q ~ 
d scrfption of the difficulty you are experiencing, and your name, a arNµ.1008"'~'~' -
Ee t rtainment Company 160 Raritan Center Parkway, Edison, NJ 08837. H·ftle P(oaucl C:tl•~ 
;;s~se or accident, this 90-day warranty is render~ void. We strong~ i'8COtlif~ !Sf.~ _,a. ir.::ftp-gc;;..ciJ!Ct 

using a traceable delivery method. Majesco Entertainment Company JS ta respo.1sde b~tts ill 
possession. • • 

MAJESCO ENTERTAINMENT COMPANY Customer Warranty Notice 
Majesco Entertainment Company reserves the right to make imprm-e,ttenlS in P't4d 
ual at any tfme and without notice. This manual and the software described in lhis 
Rights Reserved. No part of this manual or the described software may be cc 
reduced to any electronic medfum or machine-readable form without the prior 7A & 
Entertainment Company. 

Technical Support 
If you need technical assistance with this product, call us toU-free at $5-0015' 

~ 

• 

between 9:00 A.M. and 5:00 P.M. Eastern Standard TlfTle. No h;nts 0< codes ar& Air 
hints and codes call us at (900) 285-TIPS Monday through Frida · bet\voon 9_:00 A..M . 
Standard lime. Be advised that there is a $1 ,99 per mirlute charge 

How to Reach Us Onllne 
For technical and game support visit us at http://\\'\~ .ma .~~ tarto.• m e 11t co . ~nd ~ on 

• 

•• 

• 
• • 

• 
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